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goals/dreams

digital	strategy

integrated	
communications

equipping	your	team creativity/innovation passion

member	care positive	results



What	leadership	can	do	starting	today
§ Include	digital	strategies	in	short	and	long-term	visions	and	goals.

§ Dedicate	funds	for	social	media	promotions.

§ Dedicate	time	for	training	you	and	your	staff.

§ Identify	staff	who	could	take	on	social	media	as	part	of	their	job	duties	
(this	may	mean	taking	something	off	their	plate).

§ Invest	in	young	people;	give	them	space	to	utilize	their	skills	
in	this	area	for	the	church.

§ Take	advantage	of	all	our	free	resources,	classes,	
and	case	studies	on	SDAdata.org.





You	find	a	blog,	video,	or	
social	media	post	about	

your	organization.	
How	should	you	respond?





Is	it	positive? No

Yes



SDAdata.org/resources



Highlighted	resources
The	purpose	of	this	document	is	to	provide	
resources	and	guidance	regarding	best	
practices	for	professional	social	media	
communication	for	all	denomination	entities	
and	individuals	under	the	North	American	
Division.	

Download:	SDAdata.org/resources



Your	guide	to:
◦ General	social	media	best	practices
◦ Intellectual	property	laws
◦ Member	care	guidelines
◦ Visual	and	video	guidelines
◦ Paid	advertising	tips
◦ Account	management	best	practices
◦ Key	hashtags	for	Adventists
◦ Communication	with	underage	
members

◦ Personal	use	of	social	media
◦ Links	to	additional	resources



What	it	is	not:

a	“letter	of	the	law”
or	set	in	stone



#DigitalEvangelism
@DigiEvangelism



Connect	with	us
Follow @DigiEvangelism on	Facebook,	Twitter,	and	Instagram	for	tips,	
courses,	resources,	and	videos.	Or	visit	SDAdata.org	and	subscribe	to	
our	eNewsletter.
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